IROBOT, YOU PATIENT: A local robot maker targets the aging boomer market. 3
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lL.oan (leman(l
remains weak

14 banks jockey
for one customer
8Y TIM MCLAUGHLIN

IOURNAL STArT

Demand for bank-funded
business loans — a barome-
ter of the overall economy —
remains weak in Massachu-
setts, a sign that spending
on inventory, equipment and
commercial real estate hasn't
fully escaped the clutches of
the recession.

Senior executives at the
largest community banks in

the state say they are more
optimistic about the economy
for the long haul, but they
also report nagging signs of
stagnation.

Still, profits are strong and
banks are awash in liquidity
from strong deposit growth.
But they're finding it hard
to put that money to work in
the form of loans.

In some cases, banks are el-
bowing each other out of the
way to snag business borrow-
ers with strong credit.
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Women aim to grow in

commercial ree I| es

BY MARY MOORE
DURNAL STAMY

As commercial real estate
shows small signs of a re-
bound, women real estate
professionals hope to seize
the upswing as an opportuni-
ty to increase their presence
in the industry..

“I think women in com-
mercial real estate in Boston
and nationally are definite-
ly investing in their careers
at this point,” said Barbara
Trachtenberg, partner at DLA
Piper and current president
of New England Women in
Real Estate, or NEWIRE.
“Because companies are
leaner right now, there is
a greater opportunity for

state

g} people to learn
new skills, to
be tasked with
something
that's a stretch

for them.
e ‘So the op-
Trachtenberg:  portunity o
miﬂ manage more
RE careers projects, bigger

projects or dif-

ferent projects
could position people for the
future,” she said.

“And because there have
been layoffs, there's less com-
petition for promotions.”

Locally, NEWIRE and Com-
mercial Real Estate Women,
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STILL
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Gregory
Sneddon's
happy to still
be in the

the Box. 24

| game. Outside

Cambridge’s
Akamai
Technologies
is the $50k
startup that
kept on
growing, 32
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The $50K startup that could:

Akamai grows into a CDN
titan, eyes new offerings

JELIVERY <L

Akamai CEQ Paul Sagan says content delivery doesn't encompass half of what the company does today.

BY RODNEY H. BROWN

JOURNAL SINT

n a world where more and more people use Google and Yahoo for their e-mail, communicate through Facebook
and Twitler, and snub video stores in favor of streaming movies through Netflix. Akamai Technologies Inc. is in the

winner's circle.

The Cambridge-based company has a number of different functional divisions, all of which share one overriding
mission — to speed up the delivery of content over the Internet for all end users. It does so by pushing parts of that
Web content further away from the central servers that may host most of the content for a business'’s website,

By storing, or caching, the content in data centers closer
to the end user, Akamai speeds things up by keeping the
heavy-lifting parts of a website, such as images and video,
closer to the user so they take less time to get there than if
they sat on the business’ site with all of the other content.

Akamai is one of three Litans in the content delivery
network space — although president and CEO Paul Sagan
says he is not fond of the term anymore as it doesn en-
compass all of what Akamai offers these days.

In the space of a decade, Akamai has grown from MIT
$50K startup to a guidepost on the information super-
highway. Its solid revenue growth and its stature in the
content-delivery arena make it the Boston Business Jour-
nal's Company of the Year.

“We did OK last year and I think it helped position us to
really re-accelerate in the second half of last year,” Sa-

gan said. “The overall trend turned out to be better than
average for us last year because people are still putting
content online and cdoud computing is growing online.”

That last point is the latest area that Akamai is concen-
trating on, and its business areas have diversified since it
was founded in 1998 as a content delivery network.

“Even that is Akamai 1.0, and does not even encompass
half of our business.” Sagan said.

With its newer offerings under its belt, Akamai's annual
revenue has climbed consistently over the past four years
to start flirting with the magic $1 billion mark.

“I think that would be significant,” Sagan said, *because
there aren’t a lot of tech companies that have made a bil-
lion dollars”
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